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Description: Soar to Success (STS) is a reading intervention for students in grades 3-8
who are reading below grade level. The ultimate goal of STS is to employ reciprocal
teaching strategies to increase students’ comprehension. Using the reciprocal teaching
model, students are taught to use four cognitive strategies: summarizing, clarifying,
questioning, and predicting. Instruction occurs over 18 weeks in small groups of 5 to 7
students that meet daily for 30-40 minute lessons. Each lesson consists of five parts:
Revisiting, Reviewing, Rehearsing, Reading and Reciprocal Teaching, and
Responding/Reflecting. During Revisiting students reread self-selected STS books for
fluency development. Reviewing, the second lesson component provides opportunities
for students to discuss the reciprocal teaching strategies and to relate to others their use of
these strategies in other content area classes. Rehearsing provides an introduction to the
section of the book to be read for that day. During Reading and Reciprocal Teaching
students use the four strategies as they read. Students respond and reflect verbally and in
writing during the final stage of the lesson. Students read one book for four to five
consecutive lessons; a specific chunk of the book is the focus of the daily lessons.
Materials:
Eighteen literature books, detailed teacher’s guide, assessments including
an Informal Reading Inventory and protocols for oral reading fluency and retelling,
student guide, posters of the strategies, graphic organizers, and staff development videos.
A phonic/decoding screening is also available, as well as, additional phonic lessons,
which accompany each book.
Provider:

Certified Teacher, Reading Specialist

Program Reviews: Florida Center for Reading, University of Oregon, Maryland State
Department of Education and individual scientifically based research studies that meet
criteria for Reading First implementation.

Soar For Success - Admissions Counseling. Soar For Success helps high school students prepare all elements of their college
applications, shows them what to look for on their campus visit, and prepares them for interviews.Â Bill Peltz. An award-winning master
teacher with almost 40 years of classroom experience, Bill created Soar For Success and works with students exclusively on a one-onone basis. We all possess the power to soar on wings of greatness â€“ wings of our own design and construction. By further developing
the Wright characteristics in ourselves, by maximizing the effectiveness of the strengths of our own personalities, even the impossible is
possible.Â Jim customizes each talk to suit his audience and every Soar to Success the Wright Way presentation teaches you the
Wright way to: Take risks. Createâ€ luck. Soar 2 Success International, conceived in 2012, was founded by Motivational Speaker
Elizabeth McCormick with the intention of helping you go further, faster â€“ not only in your business and career, but also in your life, as
she teaches you how to F.L.Y! (Elizabethâ€™s copyrighted phrase: First Lead Yourself.) Soar to Success is a research-based reading
intervention program for students in grades 3-8 who are reading significantly below grade level. It is a small-group model that uses
motivating literature, reciprocal teaching, and graphic organizers in fast-paced lessons to help students in grades 3-8 accelerate their
reading growth. Originally called Project SUCCESS, this research-based intervention model was field tested with 345 students in 14
locations across the country. Soar to Success Magazine with articles to grow your business or improve your quality of life. Home.
Archives. Advertise. Contact Us.Â Soar to Success magazine. Core Business Strategies. Melanie Rembrandt. Data and Good Publicity
Go Hand-in-Hand. Get PR wins with the right insights They say that, â€œknowledge is power,â€ and this is true with publicity for your
business, too. The more you know prior to pursuing a new public relations (PR) campaign, the better.

